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Brief profile

WEAVE - THE PROFESSIONAL MAGAZINE FOR
INTERACTIVE MEDIA CUSTOMERS, DESIGNERS

AND DEVELOPERS

EAVEisthemagazinethat takesanintegra-
Wted view of the design and realization of

the digital media. The development of web
sites, Rich Internet Applications, interactive cam-
paigns and the mobile media is too complex for the
potential of the digital media to be exploited and inno-
vative solutions discovered with-out wide-ranging
know-how and the disciplines they involves too
diverse unless an integrated approach is taken. That is
why we have chosen WEAVE as the title for our new
magazine, which sets out to create links between
customers, designers and programmers.

Editorial concept: WEAVE reports from practice for
practice. We look behind the scenes and use examp-
les taken from actual projects to explain what is re-
quired in technical and design terms when it comes
to developing web sites, interactive campaigns,
Rich Internet Applications and the mobile media.
WEAVE filters out the dross to focus on the key
trends and tools, and delivers valuable know-how
about Ajax, Flex, AIR, PHP, Silverlight, CSS proces-
sing and more.

Target groups: Interactive and web designers, con-
cept developers, project leaders, marketing mana-
gers, branding strategists and agency, corporate and
media decision makers.

WEAVE is aline extension of PAGE, the creative magazine for design, advertising and the media.

WEAVE is published by Ebner Verlag GmbH & Co. KG



Circulation and contacts

LAUNCH ISSUE: 4th September 2009
PRINT RUN: 12,000 copies
FREQUENCY: Every other month
COVER PRICE: 14.95 € (book trade, station and airport book stores)
SUBSCRIPTION: 76.20 € (6 issues)
PAGINATION: 132 pages
FORMAT A4

YOUR MEDIA CONTACTS

WEAVE RATE CARD NO.4, VALID FROM 1.1.2012

ALEXANDER HERZ
Advertising Director

Phone: +49 (0]40 85183-480
Fax: +49(0)40 85183-489
E-Mail: alexander.herz@weave.de

ANDREA DYCK
Classiefied ad sales

Phone: +49 (0)8341 9661784
Fax: +49 (018341 871404
E-Mail: andrea.dyck@weave.de

SABINE VOCKRODT
Sales (job market)

Phone: +49 (0)89 2183-7049
Fax: +49(0)89 2183-7864
E-Mail: stellenangebote@wuv.de

SABINE CORDES
Ad processing

Phone: +49 (0)40 85183-482
Fax: +49(0)40 85183-483
E-Mail: sabine.cordes@weave.de



04

WEAVE RATE CARD NO.4, VALID FROM 1.1.2012

Readership data/Reading behaviour

WHICH TECHNOLOGIES/THEMES ARE

WEAVE READERS INTERESTED IN?

80%
72%

66%

=)
]
E

51%
47%
44%
39%
36%
32%

*Multiple responses possible

READING FREQUENCY FOR WEAVE

11%

40%

28%

21%

Source: online reader survey of subscribers in October 2011

AGE

Up to 29 years [N 27%
30to 39 years [ 46%
40 to 49 years [N 23%

Older W 4%

PROFESSIONAL

Independent [N 38%
Employee [N 38%
Freelance [ 17%
Trainee [ 6%
Not professionally active | 1%

PROFESSIONAL FUNCTION

Owner/Managing Director [ 21%
Interaction designer/UX designer [l 11%
Developer/Programmer [ 13%
Web designer/ Mobile designer [l 11%
Creative Director [l 7%
Communication designer [l 6%

Other (app developer, IT expert..) [N 31%

INVESTMENT
DECISIONS

Sole decision maker [ 39%

Joint decision maker [ 46%
Market investigation [ 15%
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Dates, themes and sections

WEAVE 2012
Date of publication ~ Advertising Copy deadline
deadline
16.01.2012 09.12.2011 14.12.2011
19.03.2012 17.02.2012 22.02.2012
14.05.2012 13.04.2012 18.04.2012
16.07.2012 15.06.2012 20.06.2012
17.09.2012 17.08.2012 22.08.2012
19.11.2012 19.10.2012 24.10.2012
THEMES IN WEAVE

e-commerce, usability, web standards, video, accessibility, image
processing, animation, 30, typography, web-to-print, online ad-
vertising, integrated campaigns, hosting, Internet services, story
boarding, hardware, programming, network devices, footage, HONORARE 5 o1
image sources, mobile publishing, interface design, content s A TALTER
management, awards, e-business § trends, congresses and se- v
minars, iPad, specialist literature, talents, web design, trends,
shop design, form design, pratotyping, interactive agencies,
mabile, IPTV, performance marketing, RIA, SEO web games, web
2.0, communities, content suppliers, affiliates, netbooks, smart
phones, tablet PCs.
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Advertising conditions 2012

DISPLAY ADVERTISING DISCOUNTS
Width x height in mm Frequency discounts [not including Marktplatz)
Type area With Bleed From 2 advertisements = 5%
390 x 265 420x 297 From 4 advertisements = 10%
185x 285 210x287 From 6 advertisements = 15%
185x 175 horiz. 210 x 189
120 x 265 vertical =~ 127 x 297 BLEED ADVERTISEMENTS OR
, ONES EXCEEDING TYPE AREA:

185x 130 hOI’I‘Z. 210 x 146 No additional costs

90x265  vertical ~ 102 x 297 SPECIAL TECHNICAL REQUIREMENTS:

Details or individual quotation on request
SPECIAL POSITION CHARGE:

10% for special and guaranteed positions in
the issue [not subject to discount).

185x 85 horiz. 210 x 101

56 x 265  vertical 68 x 297

185x 62 hariz. 210x 78

44 x 265 vertical 56 x 297

90x130  2-col 102 x 146

210 x 297

210 x 297

2nd Cover + 420 x 297
3rd Page

i

Inbaractive duaign, henzeption & develapmant // FIAC E

HONDRARE & GEHALTER

MARKTPLATZ (MARKETPLACE)

Colour Width x heightin mm = Price
(type area only)

b/w 90 x 62 1440 €

4e 90 x 62 1620 €

CHOICE OF SECTION
Marktplatz advertisements appear in 6 issues of WEAVE and you may
choose the section you wish yours to appear in.

All prices subject to VAT at the applicable rate
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Technical data and advertisement formats

2/1 Double page spread
Type area W 390 x H 265
bleed* W 420 x H 297

1/3 page horiz. W185x H 85

bleed* W210x H101
1/3 pagevert. W56 x H265
bleed* W68 x H2397

1/1 page
Type area W 185 x H265
bleed* W 210 x H297

1|

1/4 page horiz. W185x H 62

bleed* W210x H 78
1/4 page 2 col. W90 x H130
bleed* W 102 x H146

2/3 page horiz. W 185 x H175

1/4 page vert. W44 x H265

bleed* W210 x H189 bleed* W 56 x H297
2/3 page vert. W 120 x H 265
bleed* W 127 x H297

MARKTPLATZ

1/2 page horiz. W 185 x H 130

bleed* W210 x H146
1/2 pagevert. W 90 x H265
bleed* W102 x H297

* Bleed: allow 4 mm trim on the outer sides.

| |

1/8page horiz. W90 x H 62
type area only



Ad Specials

Upto25g 180 € o/00 full run 2160 €
E o 5 5 e o

Positioning: not fixed
Loose inserts should be placed loosely on Euro pallets and secured by transport packaging

PAGINATION GRAMMAGE PRICE FOR FULL RUN

Bound inserts should be delivered gathered and ready for finishing
Additional costs for bound inserts not gathered: 25% per product that has to be dealt with.

Positioning on ad: undefined
Inserts are to be delivered loose on Euro pallets and secured by transport packaging.

: e =
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Recruitment advertising - Print + Online

AD FORMATS/AD PRICES PRINT 2012

Width x Height in mm
Without trim b/w 2c 3c 4¢
180 x 246 2290€ 2490€ 2690€ 2890€
horiz. 133x246 180x184 1740€ 1940€ 2140€ 2340¢€
horiz. 87x246 180x121 1200€ 1400€ 1600€ 1800€
horiz. 87x184 133x121 950€ 1150€ 1350€ 1550€
horiz. 41x246 180x 58 620€ 820€ 1020€ 1220€
87x121 620 € 820€ 1020€ 1220€
horiz.  41x121 87x58 330 € 530€ 730 € 930 €

WEAVE + PAGE COMBINATION (PRINT)
Book a cost-effective combination ad in WEAVE and PAGE.
Prices on request. Advertising and copy deadlines on request.

Any print advertisement
that is booked is auto-
matically also published
Online for 6 weeks at no
extra cost.

www.weave.de +
www.page-online.de

WEAVE + PAGE ONLINE ONLY

Place your advertise- BASIC OFFER SILVER OFFER GOLD OFFER
ments in the online . . .
recruitment market of Plain text online ‘Standard’ design of Individually designed
WEAVE with almost no recruitment adverti- online recruitment ad- online recruitment ad-
delay, without having to sement, no logo vertisement with logo. vertisement with logo
wait for the next printed
Issue — 6 weeks online Designs for advertise- Advertisement on the
Price: 590 € ments on the online online site designed in
www.weave.de/ site based on predefi- accordance with the
stellenmarkt TRAINEE ned formats customers wishes
PLACEMENT
— 6 weeksonline — B weeksonline — 6 weeksonline
Price: 150 € Price: 690 € Price: 1 090 €

Your contacts for WEAVE recruitment advertising:
Sabine Vockrodt, Phone: +49 (0]89/2183 7049, Fax: -7864, stellenangebote@wuv.de
Verlag Werben & Verkaufen GmbH for PAGE Verlag (Ebner Verlag GmbH & Co. KG)
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Online advertising

WEAVE ONLINE

The online offering of www.weave.de is growing
constantly. Through the combination of print and
online advertising WEAVE offers you the possibility
of a cross media approach to decision makers in the
agency, interactive and media scene.

Format in Fixed price
pixels for 1 week
468x 60 750 €
728 x 90 890 €
160x600 940 €
300 x250 980 €
File size: Advertisement files must be less
than 50 KB.

Data formats: JPEG, GIF, Flash, (with Flash please
also supply GIF)

Delivery: Data must be delivered at least 5
working days before the start of the
campaign.

Running time: at least 1 week.

Fullsize 468 x 60
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General Terms and Conditions

1. "Advertising Order” within the meaning of the following
Standard Terms and Conditions of Business is a contract
for publication of one or more of an advertiser’s adver-
tisements, in a printed publication, for the purpose of
dissemination.

2. In case of doubt, advertisements must be called off for
publication within one year of the contract being conclu-
ded. If the right to carry out individual advertisements is
granted in the framework of the contract, the order shall
be carried out in the issues that appear within the twelve
months following appearance of the first advertisement
provided that the first advertisement has been called off
and published within the period specified in sentence 1.
3. Advertising prices are based on the publishing house's
valid advertising price list at the time the contract is con-
cluded. If the advertisement rate changes after the con-
tract is concluded, the publishing house shall be entitled
to calculate the price according to the price list valid at
the time of publication; this shall not apply to business
transactions with nonmerchants provided that the period
between conclusion of the contract and publication does
not exceed 4 months. Advertising agencies and brokers
shall be prohibited from passing on all or any of the
agency commission granted by the publishing house to
their customers.

4.1f an order is not carried out through no fault of the
publishing house, the customer shall - irrespective of

any other legal obligations - reimburse the publishing
house the difference between the discount for the
quantity of insertions agreed and the actual volume of
advertisements inserted. If the magazine cannot appear
at all owing to force majeure (e.g. war, mobilization, labor
disputes or any other unforeseeable circumstances), or
cannot appear in full or on schedule, this shall not entitle
the customer to assert claims accordingly.

5. With regard to the calculation of the quantities of adver-
tisements purchased, text millimetre lines will be conver-
ted into advertisement millimeters according to the price.
6. Any orders for advertisements and external supplements
which are expressly to be published exclusively in certain
issues, in certain editions or at certain positions in the
publication must be received by the publishing house in
such good time that the customer can still be notified
before the closing date for advertisements if the order
cannot be carried out in this way. Classified advertisements
will be printed in the relevant section without any need for
express agreement.

7. Full-position advertisements are advertisements which
border at least two pages of reading matter and do not
border any other advertisements. Advertisements which,
due to their editorial nature, are not recognizable as ads,

shall be identified as such with the word “advertisement”
by the publishing house.

8.The publishing house reserves the right to refuse adverti-
sing orders or orders for supplements - even individual call
offs within the framework of a multi-ad package deal - on
grounds of content, origin, or technical form. The publishing
house also reserves the right to refuse advertising orders if
the content of such orders violates laws or official provisions
or if it would be unreasonable to expect the publishing
house to publish the same. This also applies to orders placed
with branch offices, advertisement offices or agents. Sup-
plement orders will only be binding on the publishing house
after submission of a specimen of the supplement and its
approval. Supplements which, because of their format or
layout, give the reader the impression that they are a consti-
tuent part of the newspaper or journal or which contain any
external advertisements will not be accepted. The customer
shall be notified of rejection of an order immediately.

9.The customer is responsible for timely delivery of flawless
masters or supplements. The publishing house guarantees
the printing quality customary for the publication in questi-
on as permitted by the masters.

10. In the event of illegible, incorrect, or incomplete prin-
ting of the advertisement, the customer shall be entitled
to either a reduction in payment or a flawless substitute
advertisement to the extent that the objective of the
advertisement was impaired. If the publishing house
allows a reasonable period granted to it for this purpose to
expire or if the replacement advertisement is once again
not flawless, the customer shall be entitled to a reduction
in payment or may cancel the contract.

Damage claims resulting from the positive breach of
obligations, from culpa in contrahendo and from tortious
acts will be excluded, including but not limited to cases

in which orders are placed by telephone. Damage claims
arising from impossibility of performance and delay in
providing the service will be limited to the refunding of the
foreseeable damage and to the remuneration to be paid
for the advertisement or supplement concerned. This shall
not apply in cases of wrongful intent or gross negligence
on the part of the publishing house, its legal representati-
ves or agents in performance.

This will not affect any liability of the publishing house for
damages caused by the lack of warranted characteristics.
Furthermore, the publishing house will not be liable for the
gross negligence of agents in performance in commercial
business dealings; in all other cases, the liability for gross
negligence in relation to merchants will, according to the
scope, be limited to the foreseeable damage up to the
amount of the advertisement remuneration in question.
Any complaints (except in the case of non-evident deficien-

cies) must be asserted within four weeks of receipt of the
invoice and the copy.

11. Proof sheets will only be supplied upon express request.
The customer shall be responsible for the correctness of
the returned proof sheets. The publishing house will take
account of all the error corrections communicated to it
within the period set at the time when the proof sheet
was sent.

12. If no particular size stipulations are made, the size will
be based on the actual printing height of the calculation
which is customary for the type of advertisement.

13. If the customer does not effect advance payments,

the invoice will be sent immediately, but if at all possible
14 days after the publication of the advertisement. The
invoice must be paid within the period calculated from
receipt of the invoice, as indicated on the price list, unless
a different payment term or advance payment has been
agreed upon in the specific case.

14. In the event of default on payment the publishing
house shall, subject to the proviso of more extensive rights,
be entitled to charge interest on arrears of 1% above the
base rate of the European Central Bank. If payment is
delayed, the publishing house will be able to postpone the
further execution of the ongoing order until payment has
been effected and to demand an advance payment for the
remaining advertisements.

If there are any justified doubts about the solvency of

the customer, the publishing house will be entitled, even
during the term of an advertisement transaction, to make
the publication of additional advertisements dependent
on the advance payment of the amount and on the sett-
lement of outstanding invoices without taking account of
any originally agreed time allowed for payment.

15. Upon request, the publishing house will provide an
advertiser’s copy together with the invoice. Advertisement
excerpts, copy pages or complete copy issues will be
supplied depending on the type and scope of the adverti-
sement order. If it is no longer possible to procure a copy,
this will be replaced by a legally binding attestation of the
publishing house with regard to the publication and circu-
lation of the advertisement.

16. The customer shall bear any costs incurred for the
production of ordered printing documents and drawings
as well as for significant amendments to originally agreed
designs made at the request of the customer or for rea-
sons for which the customer is responsible.

17. If a transaction relates to several advertisements, a
claim for a price reduction may be derived from a decrease
in the press run if the total average press run in the year
beginning with the placement of the first advertisement is
lower than the average press run specified on the price list

or in any other way or, if a press run is not specified, than
the press run sold on average in the preceding calendar
year (if applicable, the average press run actually circula-
ted in the case of trade journals). A decrease in the press
run will only be a deficiency justifying a price reduction if
it amounts to 20% with a press run of up to 50,000 copies.
Furthermore, price-reduction claims will be excluded in the
case of transactions if the publishing house has notified
the customer of the decrease in the press run in such good
time that the customer would have been able to withdraw
from the contract before the advertisement was published.
18. In the case of box-number advertisements, the publis-
hing house will apply the due diligence of a prudent busi-
nessman with regard to the safekeeping of the offers and
to their forwarding in good time. Registered letters and
express letters in response to box-number advertisements
will only be forwarded by normal mail. The received replies
to box-number advertisements will be kept for four weeks.
Any replies which are not collected within this period will
be destroyed. The publishing house will return any valuable
documents without being obliged to do so. In the interest
and for the protection of the customer, the publishing
house will reserve the right to open the incoming offers
for checking purposes in order to prevent the misuse of
the box-number service. The publishing house will not

be obliged to pass on any business recommendations or
placement offers.

19. Printing documents will only be returned to the custo-
mer upon particular request. The obligation to keep them
will end three months after the order has expired.

20. Discount credit memos and short rates shall only be
settled at the end of the year of insertion.

21.The validity of placement confirmations shall be condi-
tional and subject to change for technical reasons. In such
cases the publishing house shall not be liable.

22.The place of performance will be the head office of the
publishing house. In business dealings with merchants

and legal entities under public law or in the case of special
funds under public law, the place of jurisdiction for legal
actions will be the head office of the publishing house. In
so far as any legal actions on the part of the publishing
house cannot be asserted in the summary proceedings

for the recovery of debts, the place of jurisdiction for non-
merchants will be determined according to their place of
residence. If the place of residence or habitual abode of the
customer (also in the case of non-merchants) is unknown
at the time when a legal action is commenced or if the
customer has, after the contract has been concluded, trans-
ferred his place of residence or habitual abode outside the
territorial scope of the law, it is agreed that the head office
of the publishing house will be the place of jurisdiction.



PAGE Verlag

Advertising sales

Tel.: +49 (0)40 85183480
Fax: +49 (0)40 85183489
E-Mail: anzeigen@weave.de
www.weave.de



